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The need for Step Up’s programming for women and girls creates a tremendous opportunity to
serve.

Just as women are beginning to make strides in the workforce, underserved teen girls are at great-
er risk of falling behind. As education budgets are cut, the rest of the economy is moving ahead.
Without a high school diploma and college degree, Step Up teen girls are likely to miss out on
nearly $1 million in earnings over a lifetime.

As Step Up stays true to its strength - members’ ability to leverage their personal and professional
skills and relationships to give back to the community — the organization recognizes that it is
uniquely suited to provide a cycle of philanthropy that advances women and girls to new heights
as each generation of Step Up women gives back to the next. It is an exciting time to be a woman,
and perhaps, a more exciting time to be a part of Step Up Women’s Network.

Jenni Luke
Chief Executive Officer
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O U R WO R K Step Up connects you to the professional women you need and the un-

derserved teen girls who need you.
By bridging communities of professional women and underserved
teen girls through mentorship, networking and advancement, we
ensure women and girls have the opportunities they need to cre-
ate a better future. Step Up empowers high school girls in under-
served communities to reach their full potential through dynamic
after-school and Saturday enrichment programming that helps

girls become confident, college-bound, and career-ready.









CO N F I D E NT During adolescence, girls’ self-esteem drops twice as much as boys’ self-

esteem. But more than 85% of Step Up girls report feeling more positive

about themselves.
The Step Up curriculum begins with programming that builds con-
fidence. Arts-based programming like photojournalism, drama,
filmmaking, and spoken word provides girls with a platform to find
their voice within the safe confines of Step Up. During the pro-
grams, Step Up members are paired with the students as mentors,
like during the “I Dream To...” Photojournalism program. The se-
mester-long classes focus on photography as a form of self expres-
sion and end with a photojournalism project showcasing a mentor

who works in a career the teen is passionate about exploring.



CO LLEG E_ BO U N D In America’s urban neighborhoods, nearly one in three high

school students will not complete high school. But Step Up stu-

dents receive an average of 100 hours of enrichment program-

ming a year, including programs focused on college prepara-

tion.

As Step Up teens continue along the trajectory of pro-
grams, the focus shifts toward preparing for college.
Whether a girl works with her mentor to discuss the
best college options, visits an out-of-town campus on
the College Tour, or attends a College Connections Con-
ference, Step Up teens are exposed to all aspects of col-
lege, from the application process to understanding fi-

nancial aid and scholarships, to student life on campus.









CA R E E R R EA DY Women over age 16 without a college degree are 2.5 times more like-

ly to be unemployed. But more than 85% of Step Up girls report that

Step Up pushes them to consider new college and career possibilities.
As Step Up teens move toward high school graduation, they
experience career exploration programming that provides
once-in-a-lifetime opportunities. Teens are paired directly
with Step Up members for 1-on-1 career role modeling. They
visit businesses of all sizes and industries on Pathways to Pro-
fessions trips. They attend Career Connections Conferences
and “Cool Women, Hot Jobs” panel discussions. Think of
where we all could be if we had had informational interviews
with the CEOs of global brands by age 15!



M E M B E R P ROG RA M S StepUpisanetworkofover50,000supportersnation-

wide, with the core of our membership found around
our offices in Los Angeles, New York and Chicago.
The Step Up woman is professional,
ambitious, savvy and philanthropi-
cally-minded. She looks to Step Up to
provide her with career development
programming that is effective and enjoy-
able, while giving her the opportunity

to make a difference in her community.









LUMINARY CIRCLE

The 2009 Luminary Circle is Step Up’s elite tier of philanthropists who
individually contribute $1,000+ annually. Each $1,000 donation represets
a year of after-school programming for one underserved teen girl.
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National Board of Directors
L A S H I Karin Gilford - SVP, digital media, Disney|ABC Television Group
E D E R P Tal Gilad - executive director, Peace First Los Angeles
Linda Descano - president & COO, Women & Co./Citi
Wendi Sturgis - VP, account management, Yahoo!
Megan Wolfe - senior manager, sales, marketing & business development, Deloitte
Betsy Sobiech - partner, Tiara, The Exceptional Women’s Coach Program

Kaye Popofsky Kramer (chair) - founder, Step Up Women’s Network

Staff Leadership
Jenni Luke - chief executive officer
Angie Grabski - managing director, New York
Gina Marotta - managing director, Chicago
Jamie Kogan - managing director, Los Angeles

Alissa Zito - director, marketing & communications






2009 Donations One Thing Productions,Inc. $1,001-2,499

$50,000+ Raytheon Ameriprize Financial Giving
DSW Inc Seattle Foundation Angie Grabski
Merck & Co., Inc. SONY Pictures Answer Center America
NBC Universal Terry&Verne Holoubeck Foundation Bank of America
Ticket Master Cash
$25,000-49,999 VIVMag Claire Lea-Howard
Ali International, LLC Vtech Communications Comerica
Carefree WME Entertainment Dennery Marks Inc
Container Store Women & Co Extend Fertility
PA RT N E RSYWL Foundation Geri Stein
$2,500-4,999 Gina Marotta
$10,000-24,999 Amy Gavin GUESS?
Ann Taylor Andrew Immerman Horowitz Managment, Inc
AT&T Bingham McCutchen LLP Howard Weisman
Club Monaco Botkier Joanne Dunbar
Dermalogica Burwell Industries Justine Lassoff
Diller Von Furstenberg Family Fnt.  CAA Foundation Karen McKechnie
Universal City Studios City National Bank Ken Hunt
WE tv Destination Kohler Kerrie MacPherson
Diane Riechenberger Ling Chan
$5,000-9,999 Entertainment Industry Foundation Lodis Accessories
ABC Equinox Me & Ro, Inc.
Allergan Medical Fresh Events Company Inc. Melanie Bar
Alston & Bird LLP Heather Ouida Merrill Lynch
ARCADE by Rochelle Gores LV North America Michelle Wroan
Beverly Hills Plastic Surgery Magaschoni Nancy Morgan
Chloe Manhattan Modern Luxury Peter Sanders
Discovery Network Marcia Cross Renee Simon
Glowelle Ralph Lauren Corp Sandaboo Entertainment
Julie Bollinger Richemont North America Inc. Sonya Rosenfeld
Kooba, LLC. Sara Holoubek Sound Mind
Lifetime Networks Stila Steptoe & Johnson
Lida Orzeck Temperley London The Brixton Group
Marie Keese Lelash Foundation Therapie Tracy Settel
Michael Dweck Tibetan Tea

Michael Stars Tina Marie Feil






2009 Functional Expenses

Expense Areas

Programs
oPrograms Special Events
B Special Evernt Administrative

OAdministrative

OFundraising & Development  FUNAraising & Development

Total Expenses

2009 Income
Income Area
BDenations Donations
BGrants Grants
OMembership Membership
OScholarships Scholarships

B Special Events .
Special Events

Bin-kind
Binterest &Dividends In Kind
Interest & Dividends
Total Income
2009 In Kind
In Kind Area
Program Costs
BProgram Costs Gift Bags
BGiftBags Auction Items
OAuction ltems FiXtUreS
OFixtures
mOther Other
Total In Kind

Amount
$1,141,084
$410,291
$178,168
$67,785
1,797,328

Amount
$570,181
$27,896
$349,186
$1,268
$570,201
$354,819
$6,652
$1,880,203

Amount
$63,255.89
$79,508.25

$117,275.36
$9,222.00
$85,557.68

$354,819.18



Beginning Net Assets
Income

Donations

Grants

Membership

Scholarship Funds

Special Events

In Kind Donations

Interest & Dividends

Total Net Income

Expenses
Programs
Special Events
Management & Administration
Fundraising
Total
Net Income

Ending Net Assets

$2,489,589

$570,181
$27,896
$349,186
$1,268
$570,201
$354,819

$6,652

$1,880,203

$1,141,084
$410,291
$178,168
$67,785

$1,797,328

$82,875

2,493,865






